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Wee Care Learning Center
10485 Van Wert Decatur
Rd, Van Wert
419-238-9918

Non-Profit Organization
Contact:

Faith Fabian, Director
Email:
weedaycare@bright.net

In the mid 1970's, a group of
Van Wert citizens, who were
concerned about the lack of
child care, formed to conduct a
needs assessment and to
investigate programming and
regulations to begin a licensed
child care center. Through the
commitment of dedicated
volunteers, Calvary United
Methodist Church and the
Cooperative Ministry Board,
Wee Care was able to open its
doors October 29, 1979. Faith
has been with Wee Care since
the very beginning.

Wee Care Learning Center not
only provides childcare but also
a preschool program with an
emphasis on age-appropriate
learning activities. They have
provided this service to the Van
Wert community for almost
thirty years. In January 2005
they made the decision to move
to their new facility on Van Wert
Decatur Road. Since moving to
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their new location, they have
expanded their  childcare
program to include infants,
toddlers, preschoolers and
school age children. They are
now able to accept babies
starting at 6 weeks old. Their
school age program offers
before and after school, school
delays, cancellations, holidays
and a full program during the
summer for children through
age 12. They average 150
children each day with current
enrollment at 250. They
currently have 34 employees.

Wee Care will assist children
and families by providing a
consistent, secure and safe
atmosphere in which each child
can grow and develop at his/her
own pace. They assist in
development of acceptable
behavior and social skills. They
will also encourage creativity
and curiosity. The staff at Wee
Care enjoys each child as an
individual while building self
image and positive values with
each child.

Children and staff members coming in from outside on a pleasant winter day.

The families Wee Care currently
serve and have served in the
past have shared their
appreciation of the care and
education that they provide to
their children. Wee Care is a
valuable "business” that allow
parents to go to work and/or
school knowing that their
children are Wee Care's primary
concern. The children without a
question are what make Wee
Care Learning Center a valuable
"business” in Van Wert County.

Wee Care Learning Center is a
United Way Agency, Day of
Caring recipient and they
participate in the annual Peony
Parade.
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Oy Ink Again
115 North Washington St
Van Wert OH 45891-1705

419 — 232 — 4465
Empty Ink Cartridges refilled While You Wait !!!

Replacement Ink / Toner Cartridges and Ribbons for Brother,
Canon, Dell, HP, Okidata, Samsung and Sharp in stock

www.inkagain.biz
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As a non-profit agency, they
business is supported by parent
fees, block grant funding, The
United Way, Van Wert County

energy and financial support in
the construction of their new
facility.

***Be sure to tell them you

VieWpoint

Foundation and bequests. read their Member Spotlight in
However, they want to thank the Chamber VieWpoint.
the countless area businesses
and individuals for their time,
1224176
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Manna Outreach Ministries
(M.0.M. Inc)
P O Box 292, Van Wert

Website:
mannaoutreachministries.com
Directors: Paul Hamrick,
Pastor Dan Custis,
Pastor Bill Watson,
Pastor Tom Robeson
Contact:

Pastor Paul Hamrick
Phone: 260-312-4444
Email:
mercy_missions@hotmail.com

Manna Outreach Ministries
(M.O.M. Inc.) is a nonprofit
interdenominational organiza-
tion consisting of churches,
civic organizations, businesses,
and individuals, with a commit-
ment to make their communi-
ties a better place to live. They
are a Christ centered ministry,
whose purpose is to use bibli-
cal principles in all they do. Per
Paul, “Jesus taught us in the
scriptures ‘to love our neighbor
as ourselves’ and ‘that faith
without works is dead". In a
small way, we are fulfilling
those principles through
Manna. Our philosophy of min-
istry is team oriented. We real-
ize that alone, we are limited in
our abilities but together we
can accomplish great things.
Each member brings many
skills, which enable Manna to
effectively influence their com-
munities. Our vision is to train,
equip, and empower everyday
people to accomplish awesome
life changing experiences
through teamwork. As the
needs of our local communities
grows, so does the opportuni-
ties for creative community
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minded people to unite and
meet those needs. One of
Manna’s primary purposes is to
facilitate the bringing together
of communities to change for
the better.”

A central part of Manna is an
out-reach to assist individuals
and communities, with their
ever growing food costs. As ris-
ing food costs, escalating fuel
prices and a slowing economy
strain many families’ budgets,
Manna have developed a pro-
gram called Manna Foods, to
enable individuals and families
to get through during these try-
ing times. Currently they are
providing food budget relief to
families in five counties and
over twenty-five area commu-
nities in Ohio and Indiana,
touching literally hundreds of
lives. Family members, friends
and co-workers are enthusiasti-
cally sharing the economic sav-
ings of Manna Foods. Each
month, Manna Foods continues
to touch many more lives
through their food program.
Their goal is to impact individu-
als, families, and communities
across NW Ohio and NE
Indiana, by collaborating and
pooling their resources and
personnel together to multiply
their effectiveness.

Individuals and families across
the area, pre-order a basic box
of quality food for only $30.00.
The average retail value of a
box of Manna Foods is approxi-
mately $60.00. In addition, a
number of specialty boxes
(steaks, chicken, seniors and
kids boxes) can be purchased.
The food in each box is top
quality, not distressed or out-
dated food items. By ordering
directly, from a wholesale sup-
plier and distributing the food
through their dedicated volun-
teer program, they are able to

pass on volume purchasing
power to area communities. A
basic box will feed a family of
four for a week or a senior citi-
zen for a month. To place an
order, people need to pre-order
and pre-pay by the monthly
order date. You will be able to
pick up your order usually on
the second or third Saturday of
the month, at a local distribu-
tion site. On “"D" Day (distribu-
tion day), dedicated volunteers
enthusiastically disperse tons of
quality food to area individuals
and families. Their motto is
“having fun helping others”.
They accept checks, money
orders and food stamps
through the U.S. Food Stamp
Program. “We are finding more
people wanting to help their
neighbors and families by
donating one or more boxes.
They appreciate, that their
neighbors and families, are able
to receive so much in compari-

Directors of Manna Outreach Ministries

son to the cost,” remarked
Paul. For more information, or
to place an order, please call
419-238-2788 or 419-238-5813
or visit their website at
www.mannaoutreachministries.
com If you are interested in
volunteering or desire addition-
al information on how to bring
Manna Foods to your church or
community, contact Pastor Paul
Hamrick at 260-312-4444 or
email at
mercy_missions@hotmail.com.

Manna Foods has grown to be
one of the largest programs in
the state in less than a year's
time. Their many volunteers
have donated hundreds of
hours to assist our area during
these economically trying
times. They are to ones who
have made us so successful.
Over 90% of the individuals
and families are middle class
people trying to survive the
economic disaster that our
country is in at this time. More
and more of their clients are
senior citizens on fixed
incomes, who are so thankful
that they are able to help them.

In less than a year, they have
saved area individuals and
families over $100,000.00 with
their food budgets. Their central
distribution is in Van Wert but
they also have opened sites in
Delphos, Melrose, Mandale and
Willshire and in the future they
want to open sites in Allen and
Putnam Counties.

Another aspect of Manna
Outreach Ministries is Manna
Network. The purpose of
Manna Network is to bring
together diverse churches,
organization, and communities
with a common goal of trans-
forming their communities and
areas into a great place to live
and raise a family. “As we net-
work together, we can accom-
plish so much more than we
can individually. Our goal is in
the future to bring national
programs and speakers to our
area,” Paul concluded.

****Be sure to thank the
directors and the many volun-
teers for their service and being
a Van Wert Area Chamber
member.

L-R Pastor Dan Custis, Reverend Bill Watson, Pastor Paul Hamrick and Tom Robeson
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BWC Board Approves Plan to Limit Extreme Premium Jumps

|
Gives go-ahead for exploration of a solution to ensure more equitable
payments for all employers

COLUMBUS - The Ohio Bureau of Workers" Compensation (BWC) Board of Directors
The Van Wert County Leadership group met at the YWCA for their January session. The day was filled ~ today approved a cap on premium increases that is expected to prevent unforeseen

. . . - . . spikes in workers’ compensation insurance costs. The cap on an employer’s experience
with a learning experience as well as giving back to the community. The topic on the agenda was the 1 ifier (EM) is expected to limit extreme premium swings in the event of a serious

5 S program. 5 S is a program designed to eliminate wasteful tasks from any job whether it be at accident or loss of a group-rated premium. Large shifts in premium have shown to be
home or work. The five steps to the program include Sort, Straighten, Shine, Standardize, and Sustain. ~ detrimental to existing operations and hinder business growth. The capping plan is
The class was split up into two groups to apply the five step process to two areas inside of the YWCA ~ Part of BWC's ongoing efforts to foster economic growth by stabilizing premiums and

. . . . roviding relief for small businesses that are striving to remain competitive in a diffi-
Women's Housing program. They sorted out the unneeded items, organized and cleaned what was cpult eco,?omy_ g P

left, labeled where things should be stored, and shared their before and after situations (see pictures  An employer's EM is one of the key components in calculating an employer's overall
below) with the entire class and the YWCA Executive Director Jennifer Jackson. Jen, her staff, and the  premium rate, measuring the total costs of the claims filed within an experience peri-

residents were very pleased with the transformation and here is what she said about the day: od. BWC plans to leave this cap in place permanently to provide ongoing pricing sta-
bility. The cap will take effect on July 1, 2009.
. ) "As businesses are challenged by the current economy, it is important to address the
Dear Chamber Leadership Group: impact dramatic premium fluctuations have on many employers,” said BWC

The YWCA of Van Wert County would like to say ‘Thank you' for your hard work and cooperation on  Administrator Marsha Ryan. "By increasing the stability and consistency of Ohio’s
the 3rd floor closets and the kitchen. Your kindness and generosity is deeply appreciated. The YWCA :’r‘:"(r)ﬁfa;‘;”:rf’;zzasg°:u:{S;fn";eﬁmir:’:'sli ﬁ:ﬁ'g‘:ﬁ:fsigfeps"ft the growth of business
will continue to serve the women aqd families in Vim Wert County and the surrounding communities. e hoard also approved a motion to allow BWC staff to explore options designed to
Thank you for taking so much pride in your YWCA. create greater equity in what Ohio employers are charged for workers’ compensation
insurance coverage. The agency will look for new approaches to ensuring employers

If you or your employer would like to have an area 5 S'd, please contact the Chamber and let them P2y theright rate for the right risk. BWC staff will provide the board with regular

. . ] s . updates on progress to this initiative with board members making a final decision in
know. We will put your location on next year's agenda and the only cost you will incur is the cost of t,?e coming fnoﬁths_ ‘

needed supplies.  Submitted by Marcia Miller, Leadership Committee. In addition, the Board of Directors heard the first reading of a plan to initiate a
deductible program that will give employers better control of their workers’ compen-
sation insurance spending. Under this type of program an employer agrees to pay the
portion of claims below the deductible and receives a premium discount in return. The
proposed creation of a new deductible program is part of a menu of new programs
under consideration with target implementation dates as early as July 1, 2009.

The BWC Board of Directors also voted to extend the deadline for employers to apply
for the group rating program from February 28 to April 24. The application deadline
extension will allow additional time for sponsoring organizations to determine how to
proceed once potential changes are implemented by the Board of Directors.

HOME & BUSINESS
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ly breakfast meeting.

the workplace.

Safety Council

Van Wert Area Safety Council met Wednesday, February 11th at Willow Bend Country Club for their month-

The program this month was Corporate Wellness with Jennifer Jackson, Executive Director of the YWCA
presenting the program. She discussed the Six Dimensions of Wellness. Occupational, Spiritual, Physical,
Intellectual, Emotional and Social.

There were 50 members in attendance.

The next Safety Council meeting will be held March 11th, 7:30 - 9:30 at Willow Bend Country Club.

The Van Wert Area Safety Council program is offered by the Van Wert Area Chamber of Commerce and is
co-sponsored by Eaton Corporation and The Van Wert County Hospital to encourage safety awareness in

For more information, please call the Chamber Office at 419-238-4390 or email Marci Martz at mmartz@vanwertchamber.com

Jennifer Jackson,
Executive Director
of the YWCA

Secret Service Agent, Adam Lander
from the Toledo office.

Van Wert Area Safety Council met Wednesday, January 14th at Jehmm’s Banquet Center for their monthly breakfast meeting.
There were 57 members in attendance to hear Adam Lander, Secret Service Agent present his program on Identity Theft. Adam'’s
presentation showed the group several different ways that individuals can make & use counterfeit money. He even passed
around some counterfeit bills. Adam highly recommended to never do banking through a wireless router on your computer.

What: Safety Council
When: Wednesday, March 11th, 2009
Time: 7:30 - 9:30am
Where: Willow Bend Country Club
Topic: Game Show Fun
Cost: $7.00 or FREE for Safety Council Value Plan Participants
RSVP: 419-238-4390
Sponsors: Eaton Corp. & Van Wert County Hospital

Tourism: What's Ahead for 2009?
Most marketers of travel servic-
es have gladly said adieu to 2008. But the
year ahead promises to be equally challeng-
ing. The good news is that the travel inten-
tions of Americans remain robust - 71% of
active travel households are planning at least
one overnight trip during the next six
months, the same as one year ago. There
are, however, several emerging trends that
will have a significant impact on the travel
and tourism industry.
* Value is King - And if you doubt it, take a
look at what is happening across America:
The "big box" discounters are still churning
out year-over-year same store sales increases,
while most “luxury” retailers are reporting
double-digit declines. The message is clear:
Consumers are demanding more in exchange
for what they pay. They won't necessarily
opt for the least expensive alternative, but
they will shop aggressively to ensure they
don't overpay for what they consider right-
fully theirs in the current economic climate -
a good deal. They are more likely to pur-
chase inclusively-priced travel services to
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exercise greater control over the total cost of
the trip - before they depart.

* Vacations and Business Trips Will Get
Shorter - Not surprisingly, two-thirds of active
travelers who participated in an October
2008 survey stated that “staying few nights”
was one of the strategies they intended to
employ to manage the cost of their travel in
2009.

* Consumers Will Use the Internet Differently
- The first 10 years of Internet usage were
defined by our fascination with access to
content. It was deep, enlightening, and
instantaneous. But the percentage of
Americans who go online to plan and pur-
chase travel has remained essentially
unchanged during the past two years, and
they are increasingly interested in the
Internet’s ability to assist with comparison
shopping. The growing popularity of large
search engines that pull prices for competi-
tive products and services from multiple sup-
pliers then display them in a user-friendly
manner will accelerate this phenomenon.

* Marketing Will Go Mobile - Almost eight
out of 10 Americans own a cell phone, yet

only 15% of the cell phones are Internet
enabled. This percentage will rise quickly in
the year ahead given the growing popularity
of the iPhone, Blackberry, and similar devices,
however, and with this growth will come
greater usage for things other than voice and
text communications through advancements
in mobility marketing. We expect more trav-
elers to plan and purchase travel services
with these devices. In fact, according to the
survey, fully one out of four “next genera-
tion” travelers plan to use their mobile
phone or PDA to make or change travel plans
(other than through voice communications)
in the next two years.

* All Vacations Are Not Created Equal - As
revealed in a national survey of more than
4,000 adults conducted for Walt Disney Parks
& Resorts, vacations are increasingly per-
ceived as an appropriate way to recognize
certain life events (e.g., anniversaries, school
graduations, retirement, etc.). And the vaca-
tions taken to celebrate these life events are
decidedly special by practically every meas-
ure: they are planned further in advance,
budgeted at a higher amount, longer in dura-
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tion, and include more people in the travel-
ing party. Seven out of 10 adults have taken
one of these “Celebration Vacations” before,
with “milestone birthdays and anniversaries
topping the list.

* Going Green Is Good for Business -
Although most Americans are unfamiliar with
the term “carbon footprint,” 85% consider
themselves to be “environmentally con-
scious” and an impressive four out of 10
now state they would consider shifting their
patronage to a travel service supplier who
demonstrates environmental responsibility.
Most, however, are not willing to pay a pre-
mium rate to green suppliers as they expect
them to be good stewards of the environ-
ment in which they operate.

There will be no shortage of
challenges in 2009, to be sure. Your Van
Wert Area Convention and Visitors Bureau
continues to work with supporters of the
many events and festivals held annually in
the Van Wert area. While, the economic con-
dition in which we find ourselves locally
appears dire, to our knowledge there have
been no plans to cancel any of this year's

events. As financial contributions from event
sponsors are as yet uncertain, we know that
event organizers are moving forward cau-
tiously. The CVB will continue our efforts to
keep area residents informed about activities
going on in the County. You can check out
the calendar of events on our website, visit-
vanwert.org, or we invite you to stop by our
new office at 136 E. Main Street, where we
will have information available.

Early Notice. Be sure to save
the days of August 6 - 9 for a stay at-home
weekend. The 2nd Annual Crossroads
Festival is being planned for those days.
Included this year are the Highway 127 Yard
sale, the Lincoln Highway Yard Sale, the 3rd
Annual Van Wert Rib Cook-Off, the 2nd
Annual Wheels-N-Wings Heritage Festival,
and the 3rd Annual Antique Tractor Ride
sponsored by the Van Wert Historical Society.
We began advertising this event on websites
and in nationally-distributed magazines and
we've already mailed our brochures to
prospective visitors in California, Idaho,
Maine, New York, Virginia, Colorado,
Michigan, Indiana, and across Ohio.
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