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Member Spotlight
Roger J. Okuley, DDS, Inc
707 Fox Road, Suite 200, Van Wert 
Phone: (419) 238-4385
Owner/Contact: Dr Okuley
Email: okuleydds@yahoo.com
Website: www.okuleydentistry.com

Dr Okuley’s Office is a dental practice devot-
ed to restoring and enhancing the natural
beauty of your smile using conservative,
state-of-the-art procedures that will result in
beautiful, long lasting smiles! The business
has been in existence for 31 years and they
currently have a very caring staff of 9.

They are true believers that preventative
care and education are the keys to optimal
dental health. They strive to provide “dental
health care” vs. “disease care”. “That’s why
we focus on thorough exams - checking the
overall health of your teeth and gums, 
performing oral cancer exams, and taking 
x-rays when necessary,” claimed Dr. Okuley.
“We also know that routine cleanings, 
flossing, sealants, and fluoride are all 
helpful in preventing dental disease. Not
only are we focused on the beauty of your
smile, we’re also concerned about your
health,” he added. 

As dental health professionals, they want
customers to be confident knowing that
they are a team of highly trained and skilled
clinicians. They pride themselves in 
providing the care needed to keep smiles
healthy. To give you the best possible service
and results, they are committed to continual
education and learning. “We attend dental
lectures, meetings, and dental conventions
to stay informed of new techniques, the 
latest products, and the newest equipment
that a modern dental office can utilize to
provide state-of-the-art dental care. Also,
being members of various professional 
dental associations helps us to stay abreast
of the changes and recommendations for
our profession,” Dr. Okuley remarked.

Building a foundation of trust by treating
their patients as special individuals is vital to
their success. They understand how uneasy 

some patients may feel about
their dental visits, and how
important it is that they can
make a difference in providing
a relaxing and positive 
experience. 

“I believe that putting 
ourselves into the shoes of our

patients allows us —- forces us, to be a more
caring team of dental professionals. If we
know what our patients concerns and 
questions are regarding their treatment, we
have a unique opportunity to serve our
patients like no others,” boasted Dr. Okuley.
Our entire team is dedicated to providing
you with excellent, personalized care and
service to make your visits as comfortable
and pleasant as possible.

As a Van Wert Area Chamber Investor, we
like to share advice from our members for
those of you that might be thinking of 
starting your own business. We asked Dr.
Okuley what his advice would be. He stated,
“We’ve heard it said that “Knowledge is
Power”. Well, being passionate is equally
powerful. Be unparalleled in your ability,
but be passionate in what you do in and
with your life.” His philosophy on Customer
Service? “Quite Simply, to give the customer
more than they expect,” declared 
Dr. Okuley.

Dr. Okuley and his staff are proud to support
the community. They currently support the
NPAC, Van Wert City Schools, VW County
Hospital 24/7 Campaign, Community Health
Professionals Hospice and the Van Wert
Service Club to name a few.

“What makes doing business in Van Wert
enjoyable?” we asked.  Dr Okuley 
responded quickly, “What else - It’s people!!
I feel that our patients are the best of the
best. We can provide excellence in dentistry
in an atmosphere of trust, caring and love. 
It doesn’t get any better than that.”

Dr Okuley concluded by remarking, “We are
here to serve you and would be honored to
have the opportunity. We just love to see
you smile and we continue to be thankful
for your support over the past 31 years (and
counting). The nicest compliment you give
us is the referral of family, friends and 
co-workers. Thank You Van Wert!!!”

**When you see Dr. Okuley and his staff, be
sure to tell them that you saw their Member
Spotlight in the Chamber VieWpoint.
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LeLand Smith
Insurance Services
1179 Westwood Dr Suite 302, Van Wert OH 45891

Van Wert
419-238-7880

Toll Free
800-934-3490

Decatur
219-724-3100

Serving Indiana & Ohio
Home Auto Health Life

Commercial Farm Bid Bonds
www.lelandsmith.com

1175 Westwood Dr. Suite 200, Van Wert, OH 45891

1226302

260-724-3100
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Dr. Okuley and his office team
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Member Spotlight

Merkle Heavy Moving, Inc
Owner: Richard Merkle
E-mail:
merklem@hotmail.com
Contact: Jodi Merkle
Phone: 419-495-2212
Address: 13341 Van Wert
Willshire Rd, Ohio City
Web Address:
www.merkleheavymoving.com

Merkle Heavy Moving,
Inc. is a family owned and
operated business since
1980 with 9 employees.
Their business activities
include house and build-
ing moves, raising and
digging under existing
structures for new base-
ments, and raising for
new foundations as well
as foundation repairs.

Many years ago, Richard
and Jodi hired a man to
move a family member’s
house for their own
home. The man never
showed up so they rented
the equipment and
moved the house them-
selves. They had been
doing excavating so they
had some knowledge of
moving heavy structures.
They then bought that
man’s company in 1980.
That is how Merkle Heavy
Moving, Inc. got started.

With every job that they
do, the range of difficulty
varies. They always have a
challenge for the various
types of structures. “We
certainly draw a crowd
when we are moving a
structure,” claimed Jodi.
“One time we moved a
parsonage in Lima and
the people told them that

there were more people
there for the move than
on Sunday mornings,” she
added.

Richard and Jodi always
want to do good work.
“There is nothing better
than good referrals, so it
is very important for us to
provide quality workman-
ship,” remarked Jodi. “We
provide respected and
trusted service through-
out Northwestern Ohio

and Eastern Indiana. We
maintain an up-to-date
fleet of equipment,”
remarked Jodi.

Merkle Heavy Moving,
Inc. moves brick and
frame structures and also
the most unusual moves
as well. They are a long
standing member of the
International Association
of Structural Movers. They
recently joined the Van
Wert Area Chamber of
Commerce and they are a
member of the Better
Business Bureau.
Jodi concluded by stating,
“We feel that our prices

are competitive and that
“No job is too big”. We
provide quality workman-
ship always!” They serve
approximately 100 mile
radius from their home
location, moving a variety
of structures from frame,
brick, slab and steel struc-
tures (including bridges)
ranging from 20 to 250
tons.

***If you see a house
moving down the road,
you can probably bet that
it is Merkle Heavy
Moving, Inc. Be sure to
tell them that you saw
their Member Spotlight in
the  Van Wert Chamber
VieWpoint.

419-238-0063
135 E. Central • Van Wert

419-749-2121
105 W. Tully • Convoy

• Auto • Home
• Annuities • Life

• Business • Farm • Health

M The Motorists Insurance
Group, You know us.®

1227008

BE SCENE
Advertising, Video Productions

& Web Design
www.bescenevideo.com

• Television Commercials • Sales Videos
• Industrial Videos

• Wedding Videos • Training Videos
• Dance Recitals, etc.

If you need it on DVD,
give us a call today!!

Stuart Jewett, Owner/Producer
Phone: 419-203-4344

e-mail: bescenevideo@adelphia.net12
27

52
8

1227002

Moving a house through downtown Fort Wayne, IN

Merkle Heavy Moving, Inc location with the skids in the
background.
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Mark your calendars now— you
won’t want to miss the 2009 Chamber
Golf Classic.   The event will take place
on Wednesday, July 15th at the new
and improved Hickory Sticks Golf Club.
A favorite of many chamber members,
the outing combines 18 holes of golf
with great networking opportunities.

The outing format will be “best ball
scramble” and will include a variety of
contests including a putting contest,
longest drive, longest putt, closest to
the pin and a Hole-in-One contest.
Additionally, players will have a sec-
ond chance to earn scorecard brag-
ging rights with the Fantasy Golf con-
test.   

Following the outing, participants will
enjoy a delicious catered meal at
which time team and individual prizes
will be awarded.  Additionally, cham-
ber members can join in the fun by
introducing their business to many
area professionals through various lev-
els of sponsorship. The Chamber Golf
Classic is open to the first 144 paid
golfers.  Get your registration in
early—with a beautiful improved
course to play on, things are sure to
fill up quickly.

“The Chamber is looking forward to
hosting the 2009 Golf Classic at
Hickory Sticks,” said Shonda Vorst, this
year’s Golf Classic Committee Chair.
“Not only will we have the opportuni-
ty to play on a beautifully improved
course, but we’re looking forward to
some friendly competition between
our many valued chamber members,
both new and long-standing.  It’s a
great way to strengthen the ties of our
community and have some fun!”

“We are excited to bringing area busi-
ness professionals together on the golf
course once again this year,” said
Chamber President/CEO Kate Gribble.
“The Chamber Golf Classic is an excel-
lent opportunity to network while
engaging in friendly competition.” 

For more information on the Chamber
Golf Classic visit
www.vanwertchamber.com or call the
chamber office at 419.238.4390.

The mission of the Van Wert Area
Chamber of Commerce is to aggres-
sively promote the interests of the
business community.

Tee Off with the Chamber on July 15th

The team from Steve Bailey State Farm and The Delphos Herald took top
honors at the 2008 Chamber Golf Classic.  Team members were Bob
Fitzgerald, Steve Bailey, Don Hemple and Ty Traxler.  Competition is sure to be
fierce again this year.



8 VieWpoint June 1, 2009    

Prior to Graduation, the Leadership
Van Wert class participated in the High
Ropes Course and other team building
activities at Camp Clay on May 8th,
2009.  

On this day, classmates had the oppor-
tunity to tackle the high ropes course,
try their luck (or skill?) on the climbing
wall and experience the zip line.  

They learned the importance of team
work, perseverance, encouragement
and overcoming fears, doubts and
obstacles.

Leadership Van Wert

Leadership Van Wert class participants cooperate to
get all team members over the wall

Leadership class member Suzie Grimes from
Van Wert Federal braves the high ropes

Class member Bob Hornic, from the City of Van
Wert, scales the climbing wall
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Member Spotlight

Midwest Rehab
Owner: Steve Zuber
Contact: Mark Price
Address: 1196
Westwood Dr, Van Wert
Phone: 419-238-3405
E-mail: mwrehab@plexis.net

Midwest Rehab is a
rehabilitation service
that provides services
to patients in nursing
homes, including Van
Wert Manor, their out-
patient facility and
home health care
through Community
Health Professionals.
They have been in busi-
ness since 1992. With
their current staff of 35,
they are able to provide
home health rehabilita-
tion in 20 counties in
Northwest Ohio and
Indiana.

Midwest Rehab is very
unique because of their
ability to travel a great
distance to provide
services to a large area.
The employees are very
versatile in their ability
to treat the patient’s
needs. They are often
on the road a lot so
they are independent
and can often work
around their personal
schedules.

The staff at Midwest
Rehab works in cooper

ation with other home
health care agencies to
provide the best possi-
ble rehabilitation to
each and every patient.
The rehabilitation can
start in a hospital or
nursing home. Then,
when a patient is dis-
missed, Midwest Rehab
will provide treatment
in their home, if
required. Once the
patient has been
released from their
home health care, they
will usually go to
Midwest Rehab’s out-
patient facility to con-
tinue their rehabilita-
tion.  They also help
athletes with their
injury or maybe help
them get ready for the
big game. Midwest
Rehab also provides
speech therapy at
Crestview Schools.

Mark’s advice  for start-
ing a business is, “Be
patient. Always remem-
ber that your customers
are your #1 priority.”

Mark also added, “We
want to do whatever 

we can so the patient
can reach their full
potential. That is why
we went to school, to
be able to help patients
get back to their nor-
mal routine of life.”

Midwest Rehab enjoys
the small town commu-
nity of Van Wert and
they feel that there is
potential for growth in
the area. There is defi-
nitely a need for their
rehabilitation services
in the community and
they enjoy networking
with other agencies
that share in the same
goal - to help rehabili-
tate.

***Remember.....it isn’t
always easy going
through that therapy,
but Steve, Mark and
the staff at Midwest
Rehab are dedicated to
help every patient
improve their quality of
life. Be sure to tell them
that you saw their
Member Spotlight in
the Van Wert Area
Chamber of
Commerce’s VieWpoint.

A couple of staff members showing an exercise that they
use for therapy.

Are you one of the millions of
Americans impacted by the
recession? More than 13 mil-
lion people are unemployed
right now, and this number is
expected to climb. Nearly
everyone has a friend who has
lost a job, struggled to make a
mortgage payment, or could-
n’t afford a car payment. In
times like these, Americans
often look to friends and fam-
ily for help.

What many people don’t real-
ize is that businesses are also
stepping in to ease the bur-
den of the recession and
accelerate recovery. From
Monster’s Keep America
Working Tour to IBM’s Small
Business Toolkit, thousands of
responsible businesses are
doing their part to lift up their
customers and communities.
These businesses provide a
broad range of services,
including assistance with
mortgage payments, financial
literacy programs, and sup-
port for small firms.

To increase public awareness
of these efforts, the U.S.
Chamber’s Business Civic
Leadership Center (BCLC)
launched a Web site—
www.TogetherForRecovery.org
— to serve as a clearinghouse
for families and businesses
alike. Let me highlight some of
the programs and offerings.

FedEx Office recently offered
job seekers the opportunity to
print their resumes free of
charge. Almost 24,000 people
took advantage of this pro-
motion, printing more than
853,000 copies. Office Depot
is providing a similar service.

Quality Float Works, a 15-per-
son manufacturing company
in Shamburg, Illinois, provided
two employees with interest-
free loans so that they could
avoid foreclosure on their
homes.

Jos. A. Bank, the men’s cloth-
ing store, had a unique offer.
If you purchased a suit during
a recent sale and subsequent-
ly lose your job during the
period from April 16 to July 1,
2009, the company will rebate
the price you paid for the suit,
up to a maximum of $199.
And you can keep the item. 

There are thousands of other
businesses large and small
that are helping their commu-
nities in ways that will be
truly impactful over the long
term. These efforts are as
important and valuable as
direct government aid and
speak well to the character
and commitment of American
business. Contrary to the
opinion of some, business is
part of the solution.

We know that lifting our
economy out of the recession
is going to take more than
these programs. We need pub-
lic policies—low taxes, sensi-
ble regulations, good infra-
structure, and available cred-
it—that will create the right
conditions for small business-
es to succeed. The U.S.
Chamber is working hard to
advance such an agenda.

Reprinted by permission, uschamber.com, May
15, 2009. Article written by Tom Donohue, US
Chamber President/CEO.  Copyright© 2009, U.S.
Chamber of Commerce.

From the US Chamber

IN DIFFICULT TIMES, BUSINESSES
OFFER A HELPING HAND

Tom Donohue,
US Chamber President/CEO
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Can you afford to pay $988 more in taxes
each year?  This amount is exactly the pre-
mium that every U.S. household would be
forced to pay without the $115 billion in
tax revenue that the travel and tourism
industry generates nationally on an annu-
al basis.

Travel is among the top 10 industries in
49 states in terns of employment, and one
of every eight U.S. jobs is created directly
or indirectly by travel and tourism.
Globally, travel and tourism play a critical
role in the world economy.  In fact, $740
billion was spent by domestic and interna-
tional travelers in 2007.

But the travel industry, like so many oth-
ers, is in trouble.  Recessions impact sea-
sonal discretionary economies first, hard-
est, and longest, with recovery coming
slowest.   Discretionary spending is always
the first to be cut and the last to return.  

This is bad for businesses.  Revenues and
profits are down with losses mounting.
Business closures and bankruptcies are
imminent.
This is bad for workers.  Earnings are sub-

stantially down.
This is bad for our governments and

municipalities.  There’s a decline in tax
revenues, budget shortfalls and cutbacks
in investments in infrastructure and capi-
tal improvements and community servic-
es.
This is bad for people.  Their incomes and

community services are suffering.
Locally, it is predicted that, if the trend in

travel seen so far in 2009 continues, the
collection of hotel and motel taxes will
decline by approximately 20% by the end
of the year.  This will have a significant
negative impact on organizations such as
the Convention and Visitors Bureau and
the Office of Economic Development,
who count on this revenue as a major
source of operating money.  Plans for

tighter budgeting and more restrictive
spending have already been implemented
in both organizations.

But the community is in dire need of
some positive news.  And so, while we
realize that things could be a lot better
for a lot of people, we are moving for-
ward, trying to maintain as normal a sum-
mer tourist season as possible.  Which
means THERE WILL BE A LOT OF ACTIVITIY
AND THINGS TO ENJOY RIGHT HERE IN
VAN WERT.

The traditional festivals and events
enjoyed by so many will be in full swing
beginning the first weekend in June.  One
Wonderful Experience will be held June 5-
7.  There will be artists, crafters, and
entertainers in and around Fountain Park.
The children’s petting zoo is once again at
the corner of Main and Jefferson streets.
Children’s art activities and inflatable
games will be available in the park on
Saturday afternoon.  The scheduled sum-
mer concerts in Fountain Park will begin
on Friday evening with the country-west-
ern sounds of Buffalo Rome.  The Peony
Festival Cruise-In will be happening in the
Central Avenue parking lot beginning at 6
PM.  The annual Peony Parade will step
off down Washington Street at 5 pm on
Saturday afternoon followed by a blues
concert featuring the Jon Justice Band
and the local Dogz at the Van Wert
County Fairgrounds at 6 PM.  A new
attraction to this year’s festival will be
amusement rides in the parking lot at
Market and Central.  And don’t miss the
annual Garden Tours scheduled on
Saturday and Sunday.   There will also be
a flower show and quilt show at the
Fairgrounds on Saturday and Sunday.

The month of June will also see the June
Art Exhibit at the Wassenberg Art Center,
Willshire Days, and the annual Delphos
Stadium Park concert series will begin on
Sunday, June 14 with Dan Heath and the
Paradise Band.

On June 18 a group of about 60 World
War II era vehicles will be parading down
Main Street as part of a re-enactment of
the 1919 transcontinental military convoy
that came through Van Wert on the
Lincoln Highway.  The CVB encourages
city residents to fly their flags and help
line Main Street to welcome this group
starting at about 8:30 AM in a scene rem-
iniscent of times when the men came
home from the war greeted by cheering
crowds.

These events are only a small sample of
the many things happening in our com-
munity this summer.  Stop by the CVB
office at 136 E. Main St. for more infor-
mation on any of these activities or to pick
up a 2009 summer calendar of events.
And be sure to watch the local news
media for announcements of more things
to come.

Convention and Visitors Bureau
Travel Season is Just Around the Corner

Larry Lee
Van Wert CVB

Article by John Tschohl
Founder/President of Service

Quality Institute

What would you say if I handed
you a check for $25,000?
$250,000?

Before you get too excited, I’m
not going to do that. But I am
going to tell you how you can
find that kind of money and add
it to your bottom line. No, it’s
not by terminating employees
or by instituting pay cuts. If you
want to cut costs, the most
effective method—and one that
will have long-term benefits—is
eliminating waste, not people.
How do you do that? Simple:
Ask your employees.

There is waste in every organi-
zation. The challenge is to iden-
tify that waste and then elimi-
nate it. Your employees are the
experts. They see where the
waste is—in time, procedures,
and materials. Ask them to iden-
tify that waste and to suggest
ways to eliminate it. You will
build morale by making employ-
ees feel like you value their
ideas—and you will improve
your bottom line. 

Many employee suggestion pro-
grams fail because executives
are only interested in ideas that
will save the company $100,000
to $1 million. They fail to identi-
fy the small savings that quickly
add up to big money. My com-
pany offers a program called
BAD—Buck a Day—that asks
each employee to identify a way
to save just $1 a day. With 250
working days in a year, a 100-
employee business would
achieve a respectable $25,000 in
annual savings.

Here are some tips for institut-
ing an employee suggestion

program:

Keep it short. A short campaign
keeps enthusiasm high. Our
BAD program runs for just 30
days.

Make it fun. Dry, dull campaigns
get little attention, which
means they get few results.
Incorporate fun and humor, and
employees become more
involved.

Recognize employees. You don’t
have to offer monetary rewards
or a trip to Las Vegas to get
employees to participate.
Recognition is a much stronger
motivator than money.
Recognize employees in a timely
manner through public praise,
including an article and photo-
graph in the company magazine
or a pizza party.

Involve everyone. The backbone
of a successful employee sugges-
tion program is to engage all
employees—from frontline
employees to executives.

Implement ideas quickly.
Nothing kills a suggestion pro-
gram faster than a long lag time
in implementing employees’
ideas. If you don’t implement
ideas quickly, employees will
lose interest.

An effective cost-reduction cam-
paign is based on the assump-
tion that employees have
worthwhile ideas. And those
ideas can mean the difference
between your company’s failure
or survival. In today’s dismal
economy, you must look for
ways to dramatically eliminate
waste and reduce costs. Ask
your employees to help. You’ll
be amazed at the results.

Reprinted by permission, uschamber.com, April 2009.
Copyright© 2009, U.S. Chamber of Commerce.

Small Business Matters

Want to Make Some Easy Money?
Eliminate Waste and Reduce Costs




